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Consumer Behavior – MKT 4340.001 Spring 2013 

 

 

Course Information 
Consumer Behavior, MKT 4340.001, JSOM 2.902, T/Th 11:30 – 12:45 

 

 

 

Professor Contact Information 
Julie Bingham Haworth, 972-883-5940, Haworth@utdallas.edu, Office SOM 3.814, Office Hours are 

Mondays and Wednesdays from 1:00 to 2:30 or upon request. 

 

 

 

Course Pre-requisites, Co-requisites, and/or Other Restrictions  

Prerequisites: MKT 3300 (and MATH 1326 or MATH 2414 or MATH 241)9 

 

 

Course Description 

MKT 4340 Consumer Behavior (3 semester hours) Discusses the theories and research findings to 

understand how and why consumers make purchase decisions. Topics include information search and 

information processing models, perception, evaluation of alternatives, consideration set formation and 

psychological aspects of household decision making. Students apply these concepts to practical design and 

marketing of products.  

 

 

Student Learning Objectives/Outcomes 

 
The student learning objectives for this course include the following: 

 

1. Be able to define consumer behavior and understand its implications on marketing strategy. 

2. Understand various consumption behaviors during purchase stages.  

3. Understand major influences on consumer behavior. 

4. Be able to describe the decision making process.  

5. Think critically about ethical marketing decisions regarding consumer behavior. 

 

 

 

 

Required Textbooks and Materials 

 
Consumer Behavior (3rd edition) by Barry J. Babin and Eric G. Harris, Cengage Publishing, 2011 

 

 

mailto:Haworth@utdallas.edu
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Suggested Course Materials 

 
Business Publications like the Wall Street Journal, Forbes, Business Week, Fast Company 

Marketing Websites like www.marketingpower.com and www.interbrand.com 

 

 

 

 

 

Assignments & Academic Calendar 
 

 

Date   Reading  and Discussion Assignments 

 

T Jan. 15  Course Introduction – Chapter 1 “What is CB and Why Should I Care?” 

 

Th  Jan. 17  Chapter 1”What is CB and Why Should I Care?” 

 

T Jan. 22  Chapter 2 “Value and the Consumer Behavior Value Framework” 

 

Th Jan. 24  Chapter 2”Value and the Consumer Behavior Value Framewor”k  

   Team #1 

 

T Jan 29   Chapter 4 “Comprehension, Memory and Cognitive Learning” 

    

 

Th Jan 31  Chapter  4 “Comprehension, Memory and Cognitive Learning” 

   Team #2 

 

T Feb5   Quiz 1 (To be taken in Testing Center) 

  

 

Th Feb 7  Chapter 5 “Motivation and Emotion: Driving Consumer Behavior” 

  

 

T Feb 12  Chapter 5 “Motivation and Emotion: Driving Consumer Behavior” 

   Team #3 

    

 

Th Feb 14  Chapter 6 “Personality, Lifestyles and the Self-Concept” 

    

 

T Feb 19  Chapter 6 “Personality, Lifestyles and the Self-Concept” 

   Team #4 

     

 

Th Feb 21  Quiz #2 (To be taken in class) 

   Chapter 7 “Attitude and Attitude Change” 

 

 

 

 

http://www.marketingpower.com/
http://www.interbrand.com/
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T Feb 26  Chapter 7 ““Attitude and Attitude Change” 

   Team #5  

   Quiz 3(To be taken in class)   

 

Th Feb 28  Exam #1 (Chapters 1, 2, 4, 5, 6 and 7) 

      

T Mar 5   Chapter 8 “Consumer Culture” 

       

Th Mar 7  Chapter 8 “Consumer Culture” 

   Team #6 

 

    

T Mar 12  Spring Break 

 

Th Mar14   Spring Break 

 

T Mar 19 Chapter 10 “Group and Interpersonal Influence” 

 

Th Mar 21  Chapter 10 “Group and Interpersonal Influence”  

   Team #7  

  

T Mar 26  Chapter 11 “Consumers in Situations” 

    

Th Mar28  Chapter 11 “Consumers in Situations” 

   Team #8 

 

 T April 2  Quiz 4 (In Testing Center) 

 

Th April 4  Chapter 12 “Decision Making I: Need Recognition and Search” 

 

T April 9  Chapter 12 “Decision Making I: Need Recognition and Search” 

   Team #9 

 

Th April 11  Chapter 13: “Decision Making II: Alternative Evaluation and Choice” 

 

T April 16  Chapter 13 “Decision Making II: Alternative Evaluation and Choice” 

   Team #10 and Team #11 

 

Th April 18  Chapter 14: Consumption to Satisfaction 

 

T April 23  Chapter 14: Consumption to Satisfaction 

   Team #12 

Quiz #5 

    

Th April 25  Exam #2 (Chapters 8, 10, 11, 12, 13 and 14) 

 

T April 30  All Team Projects Due Today 

Team Presentations of Class Projects 

 

May 2   Team Presentations of Class Projects 
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Grading Policy 

 

 
Assignment    Points 

 

Exam #1     100 

Exam #2     100 

Consumer Behavior Project  100 

Consumer Behavior Team Presentation 100 

Quiz Average    100     

Participation      20 

 

Total     520  

 

 

The grading scale based on total points of 520 is as follows: 

 

  510-520 (98-100%) =  A+ 

  489-509 (94-97%) =  A 

  468-509 (90-93%) =  A- 

 

  452-467 (87-89%) =   B+ 

  437-451 (84-86%) =   B 

  416-436 (80-83)  =   B- 

 

 

400-415 (77-79%) =  C+ 

385-399 (74-76%) =  C 

364-384 (70-73)  =  C- 

 

348-363 (67-69)  =  D+ 

333-347 (64-66)  =  D 

312-332 (60-63)  =  D- 

 

and below 312 is failing 

 

 

 

 

 

 
Quizzes: 

Five multiple choice quizzes over the assigned readings and discussions will be given either in class or in 

the testing center (see syllabus) during the course.  The questions will come from the assigned chapters.   

Your top three scores will be used for your final grade. 

 

Exams: 

Multiple choice exam questions will be inspired from the quizzes.  
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Consumer Behavior Project 

Students will be assigned a consumer behavior project in which they will individually have to observe, 

record and analyze behavior.  Specifics on the project will be provided roughly 2 months prior to the due 

date.  

 

Consumer Behavior Presentation 

In teams, students will research an assigned consumer behavior topic and present the findings to the class 

in a twenty minute presentation.  Individual grades will be determined by the evaluation average of the 

instructor’s, class presentation evaluation consideration and peer evaluation scores.  

 

 

 

 

 

 

 

 

 

Course & Instructor Policies Course & Instructor Policies 
 
Make-Up Exams 
Make-up exams may be taken under certain circumstances of illness/family death or emergency if students 
contact me (if possible before the scheduled exam) and provide written proof of why they could not take the 
exam (ie., doctor’s note).   
 
Class Participation 
Class participation is expected.  Participation points will be awarded.  The only way to earn participation 
points is to offer insightful comments during in-class discussions and exercises.  A total of 20 participation 
points are available.  In the past, the following evaluation has been used to determine a student’s 
participation points: 
 
20 points = Student leads “in-class exercises”, comments regularly 
15 points = Good in-class participant and has commented in class 
10 points = Participates in in-class exercises; does not speak in class 

 

 

 

 

Technical Support 

If you experience any problems with your UTD account you may send an email to: 

assist@utdallas.edu or call the UTD Computer Helpdesk at 972-883-2911. 

 

 

Field Trip Policies 

Off-campus Instruction and Course Activities 

 
Off-campus, out-of-state, and foreign instruction and activities are subject to state law and 

University policies and procedures regarding travel and risk-related activities.  Information 

regarding these rules and regulations may be found at the website address 

mailto:assist@utdallas.edu
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http://www.utdallas.edu/BusinessAffairs/Travel_Risk_Activities.htm.  Additional information is 

available from the office of the school dean.  Below is a description of any travel and/or risk-

related activity associated with this course. 

 

 

 

Student Conduct & Discipline 

 
The University of Texas System and The University of Texas at Dallas have rules and regulations 

for the orderly and efficient conduct of their business.  It is the responsibility of each student and 

each student organization to be knowledgeable about the rules and regulations which govern 

student conduct and activities. General information on student conduct and discipline is contained 

in the UTD printed publication, A to Z Guide, which is provided to all registered students each 

academic year. 

  
The University of Texas at Dallas administers student discipline within the procedures of 

recognized and established due process. Procedures are defined and described in the Rules and 

Regulations, Series 50000, Board of Regents, The University of Texas System, and in Title V, 

Rules on Student Services and Activities of the university’s Handbook of Operating 

Procedures.  Copies of these rules and regulations are available to students in the Office of the 

Dean of Students, where staff members are available to assist students in interpreting the rules 

and regulations (SU 1.602, 972/883-6391) and online at 

http://www.utdallas.edu/judicialaffairs/UTDJudicialAffairs-HOPV.html  

  
A student at the university neither loses the rights nor escapes the responsibilities of 

citizenship.  He or she is expected to obey federal, state, and local laws as well as the Regents’ 

Rules, university regulations, and administrative rules.  Students are subject to discipline for 

violating the standards of conduct whether such conduct takes place on or off campus, or whether 

civil or criminal penalties are also imposed for such conduct. 

 

 

 

 

 

Academic Integrity 

 
The faculty expects from its students a high level of responsibility and academic honesty.  Because 

the value of an academic degree depends upon the absolute integrity of the work done by the 

student for that degree, it is imperative that a student demonstrate a high standard of individual 

honor in his or her scholastic work. 

 

Scholastic Dishonesty, any student who commits an act of scholastic dishonesty is subject to 

discipline. Scholastic dishonesty includes but is not limited to cheating, plagiarism, collusion, the 

submission for credit of any work or materials that are attributable in whole or in part to another 

person, taking an examination for another person, any act designed to give unfair advantage to a 

student or the attempt to commit such acts. 

 

Plagiarism, especially from the web, from portions of papers for other classes, and from any other 

source is unacceptable and will be dealt with under the university’s policy on plagiarism (see 

general catalog for details).  This course will use the resources of turnitin.com, which searches 

the web for possible plagiarism and is over 90% effective. 

 

Copyright Notice 

 

http://www.utdallas.edu/BusinessAffairs/Travel_Risk_Activities.htm
http://www.utdallas.edu/judicialaffairs/UTDJudicialAffairs-HOPV.html
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The copyright law of the United States (Title 17, United States Code) governs the making of 

photocopies or other reproductions of copyrighted materials, including music and software. 

Copying, displaying, reproducing, or distributing copyrighted works may infringe the copyright 

owner’s rights and such infringement is subject to appropriate disciplinary action as well as 

criminal penalties provided by federal law. Usage of such material is only appropriate when that 

usage constitutes “fair use” under the Copyright Act. As a UT Dallas student, you are required to 

follow the institution’s copyright policy (Policy Memorandum 84-I.3-46). For more information 

about the fair use exemption, see http://www.utsystem.edu/ogc/intellectualproperty/copypol2.htm  

 

Email Use 

The University of Texas at Dallas recognizes the value and efficiency of communication between 

faculty/staff and students through electronic mail. At the same time, email raises some issues 

concerning security and the identity of each individual in an email exchange.  The university 

encourages all official student email correspondence be sent only to a student’s U.T. Dallas email 

address and that faculty and staff consider email from students official only if it originates from a 

UTD student account. This allows the university to maintain a high degree of confidence in the 

identity of all individual corresponding and the security of the transmitted information.  UTD 

furnishes each student with a free email account that is to be used in all communication with 

university personnel. The Department of Information Resources at U.T. Dallas provides a method 

for students to have their U.T. Dallas mail forwarded to other accounts. 

Withdrawal from Class 

 
The administration of this institution has set deadlines for withdrawal of any college-level 

courses. These dates and times are published in that semester's course catalog. Administration 

procedures must be followed. It is the student's responsibility to handle withdrawal requirements 

from any class. In other words, I cannot drop or withdraw any student. You must do the proper 

paperwork to ensure that you will not receive a final grade of "F" in a course if you choose not to 

attend the class once you are enrolled. 

 

 

 

 

 

Student Grievance Procedures 

 
Procedures for student grievances are found in Title V, Rules on Student Services and Activities, 

of the university’s Handbook of Operating Procedures. 

 

In attempting to resolve any student grievance regarding grades, evaluations, or other fulfillments 

of academic responsibility, it is the obligation of the student first to make a serious effort to 

resolve the matter with the instructor, supervisor, administrator, or committee with whom the 

grievance originates (hereafter called “the respondent”).  Individual faculty members retain 

primary responsibility for assigning grades and evaluations.  If the matter cannot be resolved at 

that level, the grievance must be submitted in writing to the respondent with a copy of the 

respondent’s School Dean.  If the matter is not resolved by the written response provided by the 

respondent, the student may submit a written appeal to the School Dean.  If the grievance is not 

resolved by the School Dean’s decision, the student may make a written appeal to the Dean of 

Graduate or Undergraduate Education, and the deal will appoint and convene an Academic 

Appeals Panel.  The decision of the Academic Appeals Panel is final.  The results of the academic 

appeals process will be distributed to all involved parties. 

 

http://www.utsystem.edu/ogc/intellectualproperty/copypol2.htm
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Copies of these rules and regulations are available to students in the Office of the Dean of 

Students, where staff members are available to assist students in interpreting the rules and 

regulations. 

 

Incomplete Grade Policy 
 

As per university policy, incomplete grades will be granted only for work unavoidably missed at 

the semester’s end and only if 70% of the course work has been completed.  An incomplete grade 

must be resolved within eight (8) weeks from the first day of the subsequent long semester.  If the 

required work to complete the course and to remove the incomplete grade is not submitted by the 

specified deadline, the incomplete grade is changed automatically to a grade of F. 

 

Disability Services 
 

The goal of Disability Services is to provide students with disabilities equal educational 

opportunities. Disability Services provides students with a documented letter to present to the 

faculty members to verify that the student has a disability and needs accommodations. This letter 

should be presented to the instructor in each course at the beginning of the semester and 

accommodations needed should be discussed at that time. It is the student’s responsibility to notify 

his or her professors of the need for accommodation. If accommodations are granted for testing 

accommodations, the student should remind the instructor five days before the exam of any testing 

accommodations that will be needed. Disability Services is located in Room 1.610 in the Student 

Union. Office hours are Monday – Thursday, 8:30 a.m. to 6:30 p.m., and Friday 8:30 a.m. to 5:00 

p.m. You may reach Disability Services at (972) 883-2098. 

 

Guidelines for documentation are located on the Disability Services website at 

http://www.utdallas.edu/disability/documentation/index.html 

 

 

Religious Holy Days 

The University of Texas at Dallas will excuse a student from class or other required activities for 

the travel to and observance of a religious holy day for a religion whose places of worship are 

exempt from property tax under Section 11.20, Tax Code, Texas Code Annotated. 

The student is encouraged to notify the instructor or activity sponsor as soon as possible 

regarding the absence, preferably in advance of the assignment.  The student, so excused, will be 

allowed to take the exam or complete the assignment within a reasonable time after the absence: a 

period equal to the length of the absence, up to a maximum of one week. A student who notifies the 

instructor and completes any missed exam or assignment may not be penalized for the absence. A 

student who fails to complete the exam or assignment within the prescribed period may receive a 

failing grade for that exam or assignment. 

If a student or an instructor disagrees about the nature of the absence [i.e., for the purpose of 

observing a religious holy day] or if there is similar disagreement about whether the student has 

been given a reasonable time to complete any missed assignments or examinations, either the 

student or the instructor may request a ruling from the chief executive officer of the institution, or 

his or her designee. The chief executive officer or designee must take into account the legislative 

intent of TEC 51.911(b), and the student and instructor will abide by the decision of the chief 

executive officer or designee. 

These descriptions and timelines are subject to change at the discretion of the Professor. 
 

http://www.utdallas.edu/disability/documentation/index.html

